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The purpose of this policy is to ensure that all advertising with the Nurse Practitioner
Association of Alberta (NPAA) aligns with the organization’s mission to advance and support
nurse practitioners (NPs) in Alberta. Advertisements should promote evidence-based healthcare
practices and should not undermine the role, expertise, or autonomy of NPs in healthcare
delivery.

Policy

NPAA accepts advertisements only from companies and organizations whose products and
services align with NPAA’'s mission and the values of professional healthcare ethics. All
advertising materials must comply with professional healthcare standards. NPAA reserves the
right to reject advertisements from entities whose business practices or products conflict with
NPAA’s values, professional standards, or regulatory guidelines.

Procedure
All NPAA communications with potential advertisers must include the following statement:

"All advertisements must comply with NPAA's Advertising Policy, which aligns with professional
regulatory standards and evidence-based healthcare practices."

Right to Interpret and Refuse

The NPAA reserves the right to interpret this policy and refuse any advertisements from entities
that do not align with NPAA’'s mission or values. This includes the right to decline advertising for
products, services, or organizations deemed inappropriate by NPAA.

Fees

Advertising fees are determined by the NPAA Board of Directors and are subject to periodic
review and adjustment. Fees may vary based on the type, duration, and placement of the
advertisement.
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